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Results for Selected Key Metrics by Location of Business continued  
North Coast  
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Results for Selected Key Metrics by Location of Business continued 
Central Coast  
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Results for Selected Key Metrics by Location of Business continued  
South Coast 
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Results for Selected Key Metrics by Number of Company Employees continued 
Large (100+ Employees) 
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Results for Selected Key Metrics by Number of Company Employees continued  
Medium (21–99 Employees) 
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Results for Selected Key Metrics by Number of Company Employees continued 
Small (1–20 Employees) 
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Section 3: Overall Combined Results for Visitor Industry Organizations along the Entire 
Oregon Coast 

 
(Photo by Steve Dimock)

THE TYPES OF BUSINESSES participating in this assessment were primarily Hotel and Other Lodging. Among the 
responses in “Other” were municipalities, non-profit organizations, educational organizations, government agencies, 
and new media.
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What is 
your zip 
code (for 

your 
business)

Number 
of 

Entries Town
97138 27 Seaside
97420 24 Coos Bay
97110 13 Cannon Beach
97367 12 Lincoln City
97459 12 North Bend
97103 9 Astoria
97439 7 Florence
97365 6 Newport
97141 5 Tillamook
97411 4 Bandon
97444 4 Gold Beach
97107 3
97135 3
97146 3
97415 3
97498 3
97130 2
97423 2
97467 2
97034 1
97131 1
97136 1
97143 1
97147 1
97209 1
97301 1
97327 1
97341 1
97376 1
97465 1
98640 1

0
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Responses by Community Area

The location of respondent businesses was diverse along the entire coast. The communities with the most 
respondents are presented below. 

Result = 32 Different ZIP Codes for Reporting Businesses – Duplicates were removed from list of 156 entries. The 10 
most frequent response location town names are shown (11 are actually shown due to a tie). The map below shows 
all reported ZIP Code locations.
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Indication of Industry-Identified Workforce Training Need Topics 

 

“Other” responses were primarily that they do the training themselves, or that there is a general need for quality 
work habits. “Improved writing skills” was also mentioned at least twice. Some comments were not related directly 
to tourism, e.g., automotive repair skills. 

 
                               (Photo by Susan Dimock) 
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Marketing Training Topics Rated by Industry, by Percent of Respondents 
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Industry comments about online reputation-management training topics of interest 
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A sample of statements regarding the challenges faced with online marketing 

Sometimes, creating popularity can be a double edged sword - social media is a beast, and can be hard to keep up 
with! 

Unfortunately just time and resources 

Being a small business, the juggling act.  When I'm doing a good job focused on one thing, then other areas are 
suffering.  Our online presence is one of these areas. 

Review sites in general, time to respond, knowledge of options 

Certainly negative on-line reviews are a concern.  It seems happy customers do not take the time to write positive 
reviews, only the negative ones.  There are always two sides to every story, to reply to a negative post can be 
viewed as ranting.  Negative reviews used to bother me quite a bit.  I've done what I can to encourage happy 
customers to put up good reviews but yelp for example filters reviews quite a bit. I have learned over the years to 
not let it bother me, there is really nothing I can do to change it.  Another challenge is when you do on-line 
marketing, then you are flooded with inquiries and phone calls.  That work load can be challenging for myself and 
my staff to keep up with. It is hard to find the right balance. 

Google Analytics and how to use FB and Instagram to engage our audience. 
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Industry comments on desired cost for training program 

What cost (per person) would be feasible to pay for a 4-hour training on a specific topic desired for your staff? 80 
Usable Responses 

Average Median High Low 

79 55 380 0 

 

What cost (per person) would be feasible to pay for a 2-hour training on a specific topic desired for your staff? 79 
Usable Responses 

Average Median High Low 

50 38 300 0 

 

Approximately, how many times per year would you expect to have employees participate in some type of training? 
78 Usable Responses 

Average Median High Low 

2 2 12 0 
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Industry Comments continued
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Where do you currently receive assistance with your workforce training needs? 

Online via providers; Oregon Employer Council/Oregon Employment Division; Small Business Development Center 

In house 

I do not have assistance. 

Our training is developed and delivered internally. 

None. 

From our franchise. 

We do not have a continued training program. 

online webinars 

corporate office - Dallas, Texas 

No assistance.  We do it in house because outsourcing breaks our budget! 

In house - OCVA - ORLA - Travel Oregon 
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How easy or difficult is it to find good employees? 
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How easy or difficult is it to retain long-term staff year to year? 
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What is your company's peak and fewest number of employees during the year?  
 

Statistics for reported number of peak jobs during the year 

Sum Average Median High Low 

11752 85 12 3000 1 

 

Statistics for reported number of fewest jobs during the year 

Sum Average Median High Low 

9058 65 8 2000 0 

 

Statistics for reported difference between high and low employment for individual companies 

Sum  Average Median High Low 

2694  19 4 1000 0 
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Number of unfilled positions during the period June to September 2017 

 

 

Statistics for reported number of unfilled jobs for individual companies 

Sum Average Median High Low 

859 7 2 300 0 
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Persons in the job market who are looking for a position that pays well, but requires little work. This includes those 
who want to work, but only on the days and hours that they want regardless of the needs of the organization.  We 
have had numerous people who were interviewed, hired and either never showed up or worked less than 3 days - 
reason for leaving was "it was more work than I expected." 

We do not have trouble filling job positions. 
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